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B.Com. Semester - 2 (NEP-2020) Examination
MARCH/APRIL-2025
Business Management -2 (Minor-2)
Time: 2:00 Hours Marks: 50
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.

ys-1 HBRol Aed 9 8?2 MBRolell 4 P's A (Aol UHsAl. (10)
wal

ya-1 Mol uallaRulell wean sclloll w33l AHtAl.

ys-2  olles wIlEl [ela ylsaetl dotsstllell Al 3. (10)
Ul

Ysl-2  GUellscll lostAsll [Aetiosotoll AR AHsIAl.

Yal-3  gsell duvll: Geulest ML (10)
wal

Ysl-3  Geulesl dol Us U Aot QA WEEoL cyg Uz AU

Ysl-¥  otall Geulgol M2 (BUd [QulRel cygustixllell Ul sA. (10)
wal

ys-¥  ([AdRel Al g 87 (AdRel Aol stallal (Qoldalr uMesdl.

ys-u @Ay yrlaet tuellefl [Qotdarr uul 3. (10)
wall

ys-u o gsetlu cull: alel MisEat
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Que-1 What do you mean by marketing? Explain 4 P's of marketing in detail. (10)
OR

Que-1 Explain the need for studying marketing environment.

Que-2 Discuss the stages of consumer buying decision process. (10)
OR

Que-2 Explain the base of segmenting consumer markets.

Que-3  Write a note: Product Mix (10)
OR

Que-3  Explain various marketing strategies related with product life cycle.

Que-4 Discuss pricing strategies for new product. (10)
OR

Que-4 What is channels of distribution? Explain the functions of channels of distribution in detail.

Que-5 Discuss various promotion tools in detail. (10)
OR

Que-5 Write a note: Rural Marketing
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